
Guidelines for Evaluation of Proposals !
Important Things to Remember: 
• NAME is a mentorship organization, meaning that people enter the organization at different devel-

opmental stages relative to their knowledge about and experience with multicultural educa-
tion. 

• Multiculturalism embraces multiple intersecting ways of looking at reality.  
• It is important to remember that while you are an important part of the NAME audience, you 

are not the entire NAME audience. 
• The content of proposals does not have to reflect a standardized, academic, multicultural response to 

the educational, economic, political and cultural inequities we face today.  
• Please be mindful that critical, passionate and profound community responses to the problems we 

face can be as conceptually rigorous, and have as much value as academic proposals that 
emanate from the ivory towers.  

• Be careful that you use the rubric as intended – as a guideline for evaluating whether or not a pro-
posal merits inclusion in the conference.  

• Note whether it addresses the following: 
• follows the 2015 proposal submission guidelines 
• attends to the 2015 conference theme     
• attends more generally to NAME's mission 
• When using the Proposal Evaluation Rubric below, please be mindful that (5) is strong, (3) is Aver-

age, and (1) is weak! !
Proposal Evaluation and Scoring 
The Proposal Review Committee is charged with selecting a balance of proposals with respect to topics, 
formats, and audiences. At least three readers using the following review criteria:  

• Extent to which the content and objectives of the proposal relates to the conference theme (30%)  
• Significance of content, extent to which it offers something new, raises significant issues, is well-

grounded (30%)  
• Highly interactive and meaningful audience interaction is included. Extent to which process of 

presentation is described is appropriate to content and format (30%) 
• Fit between proposed content, organizing level and anticipated audience including participant out-

comes (10%) 	
 !




